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mSADOFF IRON & METAL i

PEOPLE, TEAMWORK, EXCELLENCE

Letter from the CEO

As the first quarter of 2021 comes to a close, it is eerily reminiscent of the same timeframe in 2020
- namely, business is strong, commodity pricing is supported by good market fundamentals and » 40 Brand Logos with
the company is profitable. What happened in the 12 months in between is remarkable and we are
not out of the storm yet, but there is sunlight ahead.

= Brass & Copper Awards

Hidden Messages

Sadoff, like many businesses, organizations and individuals is adapting to the new normal. = Congratulations to David Borsuk
Vaccines are rolling out throughout the country and world; kids are back in classrooms and

people are looking forward to the spring and summer. » Sadoff in Our Community

We have developed a cross-departmental team at Sadoff called the “Business Transition = Herb Garlic Meatloaf Recipe
Team”. These dedicated team members have been working behind the scenes since early in

the pandemic to study best practices, adjust to changing health requirements and meet new = Attendance Pays

business needs. This work continues as we enter new phases. Thank you to these team members

and thank you to all Team Sadoff for staying together, supporting each other and finding a way » National Heart Month Winners

to make Sadoff the Preferred Choice as an employer and to our customers. : '
= Mike Kocourek Retirement
On behalf of our family, | wish you all a wonderful spring!

At Sadoff we work every day to enhance the quality of life by creating security through » Blueberry Yogurt Lemon
sustainability. Bars Recipe

Best personal regards, « Cross Word
1%3’ % « Milestone Anniversaries

Mark Lasky
Chief Executive Officer \ / \ / \
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~ ﬂ THE PREFERRED CHOICE
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BRASS AWARD

Congratulations to our monthly brass award winners who each have received a visa gift card
valued at $25.00 along with a handwritten thank you card for their proactive efforts and actions
that have been identified as above and beyond the call of duty.
Tenille Graf, Chris Wells, Rena Bulatao, Jon Treleven, Dianna Elliott, Antonio Gray, Rafael Gonzales, Kevin Leclair,
Bill Hanselman, Shelly Lackey, Marilyn Roach, Paul Hanson, Patrick Garrison, Lori Hewitt, Aaron Radl, Fabian Pena,
Bill Hanselman, Andy Coates, Gary Courtright, Jeff Immel, Dale Gudex, Amber Altenhofen, Elyssa Amweg,
Jake Schneider, Steve Neu, Dave Casper, Steve Napoleone, Ron Schlafer, Tom Perry, Rob Wilkum, Chris Leisering,
Phillip Gracyalny, Steve Schultz, Brian Hilbert, Tyler Gilgenbach, Brice Borgmann, Randy Bonlender
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N\ \/ ‘ Congratulations to our recent copper award winners who have been selected from the brass
N\ award pool. Each received a bonus of $150.00, $100 gift certificate to our company logo store and
N NSNS/ .

a lunch/snack/breakfast for their department.

: R
~ THE PREFERRED CHOICE

COPPER AWARD

Gerald Brown

Pat Murphy Lenore Epp Raquel Lord & Tanya Smith

Not Pictured: Matt Hoepner, Brad Keohler, Shawn Baker, Mary Groeschel, Frank Villaire, & Steve Hartman
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BRAND LOGOS WITH

HIDDEN MESSAGES

FedEx

FedEx advertise their speed and delivery
accuracy more than you might think, and
actually promote these factors it their
logotype by hiding an arrow betwaen the
‘E'and the X'

Pinterest

The point (excuse the pun) of Pinterest is
for users to ‘pin’ web clippings onto their
own customisable online board, o it's no
surprise that a pin has been incorporated
into the letter 'P' in their logotype.

\/A\IO

The 'VA' of the Sony VAIO logo has been
made to look like an analogue signal, and
the 'lO' resembles the numbers 1 and 0 -
which represents a digital signal.

The yellow circle in the Tour De France
doesn't just resemble the summer sun - it
doubles up as a bicycle wheel, and the
letter 'R' of “Tour" has skilfully been made
1o look like a cyelist.

The face seen in the LG logo is made up
of the letters of the brand - with 'L’
illustrating a nose, and ‘G forming the
remainder of the face. Some people also.
claim it coincidentally looks like a
modified Pacman symbol!

NORTHWEST
ATRLINES

Before becoming part of Delta Aifines,
Northwest Airlines had an incredibly
creative, original logo. The small arrow
within the circle creates a compass, which

amazoncouk

The yellow underlining arrow in the
Amazon logotype points from the ‘A’ to
the ‘Z', which illustrates the sheer variety
of products that the online store sell. It's
also been shaped as a smile, which
represents customer satisfaction

Gillette

The hidden message in this logo is difficult
to spot, but if you look closely you'll notice
how razor-sharply the ‘G" and 'I' have been
cut. This represents the sharpness and
precision of the Gillette razors,

s,
CISCO

Cisco was founded in San Francisco, which
explains the name, but this is also
referenced in their logo. The series of blue
lines represent an electromagnet, but also
symbolise San Francisco's iconic Golden
Gate Bridge.

TOBLERONE

The Toblerone brand comes from Bern in
Switzerland - whi also known as ‘The
Gity of the Bears'. Can you spot the bear
hiding within the mountain?

(ontinental

Tyre manufacturers Continental looks
incredibly minimal upon first glance of
their logotype, but the white space is
anything but redundant. Look closely at
the ‘C' and the 'O’ and you'll notice the
white space creates a tyre

KOLNER ZOO

Cologne Zoo doesn't only cleverly display
a rhino and giraffe in the elephant’s
negative space, but also the two spires of
Cologne Cathedral, the city's most.

the brand’s
abilities. It was also cleverly positioned to
make the ‘N’ double up as a ‘W'l

%; s

The script typeface gives Galeries
Lafayette a cool, unequivocally French
Iook, but the typeface also pays tribute to
the its French foundations. The iconic Eiffel

Tower has been shaped using the two 'T's.
in 'Lafayette’

ar landmark. This helps make
the logo specific to the city.

In this logotype for the Museum of
London, eye catching colours behind the
text represent the geographical area of
London as it has expanded throughout
history.
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Fe

Formula 1 is commonly known simply as
F1. With the black F and the red pattern
signifying speed on display - where does
the 1 come in? Take a closer look at the
white space between these two elements,

The ilever logo is creatively
filled in with a variety of random images,
but every single icon used actually
represents an aspect of the Unilever
business. For instance: a recycle icon for
their sustainability, and lips for beauty and
taste,

Roxy is Quiksilver's female clothing line,
and the logo reaches out to this market by
using a heart. What you may not have
spotted however, is that the logo has been
creativley formed by rotating two
Quiksilver logos.

e 3

PITTSBURGH ZOO

There are a few hidden aspects to the
Pittsburg Zoo logo. Not only does it
display a gorilla and lion staring at each
other, but these animals have been
ereated using the white space left behind
by the black tree, and so to have the fish
at the bottom,

~agle

The bizarre looking typeface used for the
“E" of the logo of Eagle Cansumerables

makes a lot mere sense when you notice
its similarity to the profile of an eagle.

S
NBC

The white space in the centre of the NBC
logo creates the sithoustte of a peacock,
and the colours are its feathers. It
symbolises that NBC are proud of what
they broadcast.

Almost every sports or music star can be
seen wearing Beats headphones, and the
logo is actually wearing a pair oo, The 'B"
and the red circle have baen positioned
to look like a person wearing the
headphones.

= B

paskin]3 [Q robbins

The Baskin Robbins ice cream chain offer
avariety of 31 different flavours, and the
number 31 has been incorporated within
the 'B' and 'R initials in pink

Shelter

Shelter is a British charity that campaigns
to end homelessness and to put shelters
over people's heads. They've also included
a shelter within the branding, and the 'H'
has been made to look like a house.

™

VIA Rail Canadi

Canadian railway company VIA has subtly
included parallel lines that resemble train
tracks, by using the white space either side
of the I

This beautifully unique script logotype
spells out the London Symphony
Orchestra - LSO. The logo isn't as simple
as that though, as the letters also create an
illustration of an orchestra conductor.

The BMW brand has a background in
aviation, and the logo stays true to this
history. The white sections represent a
moving propeller, and the blue sections
represent the sky.

gaodwill
.

Upon first glance of the Goodwill logo,
you see a smilay face. However, this face is
actually just a much larger version of the
'G' from the 'Goodwill’ text below it.

©®

Carrefour

Carrefour is French for crossroads, which
is why two arrows have been included in
French colours in this brand logo. The
white space between the arrows also
subtly displays a hidden 'C" for Carrefour.

The two Ts in the festive Tostitos logo
resemble two people, and a pot of salsa
has replaced the dot of the 'I'. These
subtle designs collectively represent
people coming together to share tortilla
chips.

Unless you're a follower of baseball, you
may not have seen the logo for the
Milwaukee Brewers before - but even
baseball fans may have never seen the
hidden message within it, The mitt
holding a baseball is made up of the
initials ‘M and 'B".

Sy

BRITISH BLIND SPORT
v %
e I8l 2

The logo for British Blind Sport uses the
colours of the Union Jack to promote its
British foundations. The hidden message
comes in the background, where the flag
forms the shape of both a rugby ball and
an eye - to represent spert and sight
respectively.

It's fitting that an eagle, the national
emblem, is used to promote the
Washington Capitals, What you may
have missed however, is the blank space
underneath it leaving behind the
silohuette of Washington's iconic Capitol
building

As well as providing their customers with a
variety of animals to find, San Diego Zoo

has also given them a hidden message to

find in their logo design. Look at the word
“Zao' closely - it's been artistically shaped

using an animals’ paw!

Unless you're a mathematician, you'll
probably struggle to see the hidden
message in the Eighty 20 logo. The
squares display the binary pattern for
1010000 and 0010100 - or eighty and

twenty.

madebyoomph.co.uk

British Heart
Foundation

The heart shape is clear to see in the logo
for the British Heart Foundation, but the
lines continue to form a promisingly
positive and healthy electrocardiogram
reading

(HERSHEYS|
KISSES]

The distinctively shaped Hershey’s Kisses
checolates are one of the most popular in
America, and this unique shape has

actually been incporated into the product
logo. Look between the 'K’ and the 'I' and
you'll see a Hershey's Kiss in the negative

o Sun

microsystems

Sun Microsystems’ logo, symbolising a
computer, is made up of a group of 'U's
N

side by side. Consequent
name ‘Sun’ is hidden within this logo
multiple times.

THE GUILD OF FOOD WRITERS

The Guild of Food Writers rather
obviously write about food, and the logo
design smartly uses a spoon to create the
image of an ink pen nib.

@é-

Fast food chain Jack in the Bex's old
brand logo cleverly joined the 'O’ and
to form an Ichthys. This fish-inspired
feature helps sample what the company
offer.

beatoly

It's rare, but hidden messages can
sometimes be a complete coincidence! A
Danish flag can be spotted in the
negative space between the 'O and the
L', and Coca-Cola used this to their
advantage when advertising in Denmark.
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ISRI’s 2021 Lifetime
Achievement Award Recipient

David Borsuk is one of this year's recipients of ISRI's Lifetime Achievement Award.

7’ v d ”

Having most recently served as senior advisor at Sadoff Iron & Metal Company,

’ N\ /.\ / Borsuk will be acknowledged for his years of service and dedication to the
industry during ISRI2021, ISRI's virtual convention. Scrap News recently spoke with

/ \ /_,\ J/ Borsuk about his distinguished career and how to solve some of the most pressing

challenges facing the industry.

NN Can you tell me about the various roles you’ve held during your
.\ /'\ Vs time with Sadoff Iron & Metal Company?

/\ /\\ 3 During my career with Sadoff Iron & Metal, I've held a variety of roles. My initial roles were construction manager and
: £ dispatcher. After going into Maintenance, Repair, Operations (MIRO) purchasing and working at another division, | came back
,\ /.\ / and became responsible for our industrial marketing. That morphed into managing our key industrial accounts.

AN

» \\ /‘l\‘-.

Early on, | also got involved in regulatory affairs, both environmental and legislative. | became a quality manager and
managed the quality department when we became the first scrap processing facility in Wisconsin to be [certified by the]
International Organization for Standardization (ISO) in the ‘90s. Later in my career, | was exclusively involved in environmental
and legislative affairs. | managed some industrial accounts and also worked closely with some of our foundry accounts. | also
/\ /\ participated in another trade association, the American Foundry Society (AFS).

NN\

'/\/\ My father and Ed Rudoy (founder of Sadoff & Rudoy Industries) were partners in one of the foundation companies of Sadoff &
) Rudoy Industries. | was, if you will, born into the industry at a very early age.
/\.\ : 2\ y y y y early ag

You've been in the metals recycling industry for more than 50 years; how were you introduced to
the industry, and what’s kept you around for five-plus decades?

b ¢ \ | find the industry to be incredibly dynamic and unique. It's a commodity-based industry, a market-based industry, as well as a
/_” N > ol manufacturing industry. All of these different components make it a very exciting industry.

/\\ / What's a significant change you’ve observed during your time in the industry?
N/

N \\
N

One of the most significant changes that I've seen in the industry has been the recognition that safety has become a value in many
companies. It's something not just to be wordsmithed or mouthed, but to be practiced. The commitment starts from the top and
is transmitted to the bottom, and there’s a true feeling that the welfare and safety of employees, both on the job and at home, are
important. | think that’s really evolved over the last number of years.

Y
/ N ’\/ As much as businesses have changed and gone from a lot of small, family-owned companies to larger, integrated scrap processing
/\\/ companies, the challenges have not changed over the years. | think that one of the biggest challenges that faces our industry is the
\ lack of engagement either within our own community or within our own trade association. It may be framed a little different than it
/\\ ! was 50 or 70 years ago, but it needs to be continually emphasized.

A\

/\ . It's really difficult. You have to recognize that our business, regardless of which community you're in, does not fly under the radar. We're
/,"‘a_‘ not anonymous. So it's important, whether we talk to owners, site managers or corporate leadership, to promote that engagement
' ) within the trade association and within their community. The challenges that we're facing, whether it's environmental or regulatory,
) /\ ' are affecting everyone within our industry. This is one of the times when individual site location and company involvement is critical.

) What do you all do on your end to increase engagement, and do you have any tips for other companies
on how they can increase their engagement?
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Some of the challenges we face are because we have not continuously been a part of the community. We are facing some of these
challenges on our heels. Some of the challenges are legitimate, some are not recognizing our industry. Some of the challenges
become emotional, but one of the ways that we can meet these issues is on a grassroots or one-on-one basis. And to be effective it
has to be continuous. It's not as simple as throwing a party once a year; you need to be involved on a much more regular basis than
that.

How were you introduced to ISRI, and what was your initial impression of the association?

| was introduced very early when Ed Rudoy would take me and his son-in-law, Sheldon Lasky, chairman of Sadoff Iron & Metal
Company, to Wisconsin ISRI (WISRI) chapter meetings. He'd also take us to legislative affairs meetings with our lobbyists. Early on,
you would find the dynamics of networking, of fellowship, of competition...there was also a desire to meet the challenges of the
outside regulatory environment and community environment in a collaborative way.

When you received the news that you were this year’s Lifetime Achievement Award recipient, what
was your reaction?

| was speechless because it's something that you don't expect or prepare yourself for. | was really humbled, especially when
you look back and see the men and women that have received this award in the past. To be held in that esteem with them is
something that's very difficult to put into words.

You've accomplished a lot during your time in the industry; what do you hope is your lasting legacy
in the recycling industry?

I think [the legacy I'd like to leave] is that | was an advocate, both for Sadoff Iron & Metal as well as for our industry. | also tried
to continually commit [us] to excellence.

What advice would you give to the next generation of recyclers?

As much as things change in this industry, they stay the same. Many of my first recollections of the industry were challenges of
being accepted within the community, being accepted as businesspeople, and trying to deal with environmental, regulatory,
and legislative challenges. These challenges have not changed, but a lesson | learned early on was that it's critical that you
become engaged within your community, within your industry, and within your industry trade association, to protect both
the interests of your company, as well as the industry. This will allow your industry to succeed.

L Respect
We will respect each other and listen with an open mind

= Communication
We will provide complete, impartial and timely information
to each other.

= Teamwork
We will work together in the best interests of the company.
We will address conflict with an individual directly, constructively
and confidentially

" Trust
We will build and encourage trust with each other

=" Recognize

r We will actively recognize and celebrate successes
\R SADOFF IRON &
METAL COMPANY * Honesty

We will be upfront, honest and direct
THE PREFERRED CHOICE IN RECYCLING We will call each other on any violation of these Rules of the Road

~
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EDUCATE
& INSPECT

» Know your MAP
» Understand buying specs

> Educate suppliers

Educating suppliers about material requirements
has the greatest impact in preventing added ,
costs and inefficiencies caused by NC material
entering our scrap stream.

SAFETY, SATISFACTION AND LR S
PREVENTION OF POLLUTION FOR METAL COMPANY

THIS WE ARE ALL ACCOUNTABLE! THE PREFERRED CHOICE IN RECYCLING
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INBOUND
DELIVERY

S\ [V

CHECK FOR
NC MATERIALS

» Know the MAP
» Check load prior to hauling

N
/
/
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/N
/N
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» Ensure any NC are
communicated

Catching any non-conformities before they
are hauled to the yard reduces risk of those
materials entering our scrap stream and
assists the inspection process.

SADOFF IRON &

SAFETY, SATISFACTION AND ¢ R
METAL COMPANY

PREVENTION OF POLLUTION FOR 5
THIS WE ARE ALL ACCOUNTABLE!

THE PREFERRED CHOICE IN RECYCLING
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Lutheran Home in Fond du Lac

What a great year we had raising money for our annual holiday gift giving for the residents of the Lutheran Home in
Fond du Lac. Thank you everyone that was able to contribute. With that said, your generosity was so tremendous
that we were not able to spend all of it on gifts. The total amount of donations including the company match was
$3,180. The remaining portion after gifts were purchased was $1,056.22. We have decided to donate the remainder to

Holy Family Church.
Again, thank you all for generously donating especially in the year 2020 when things for everyone were difficult.

Please see the below letter from Holy Family explaining where the money will be used.

HOLY FAMILY

Catholic Community
271°F
ourth Street WayFond dy Lac, Wi 54937920-921-0580 g
oy . Www. hffdl.or
y Catholic Community would like to thank Sadoff Iron & Metal for its
generous

donation to the St. Mary’s Outreach Center,
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7 Eocipe for fHealfls
Budget-Friendly Herb Garlic Meatloaf

This savory budget-friendly meat loaf is just as good as classic meatloaf.
Our diabetes-friendly version is made with lean ground turkey and is
seasoned with fresh herbs and garlic. For a complete meal, serve with over
roasted sweet potatoes (they can roast alongside the meatloaf in the oven)
and a non-starchy vegetable side or simple green salad.

Owmn  Tamn e 1O e

LﬂI TEAM WELLOFF

Scrapping Unhealthy Lifestyles

Ingredients s ) it
g =) | Nutrition Facts
6 Servings
nonstick cooking spray 1 NG SN Talice
i
whole wheat bread 1 slice Enaoli:;:eir;“ e 1 90
egg substitute 1/4cup | Total Fat 7g
lean ground turkey 20 oz StiNabed Pt Ay
Trans Fat Og
garlic (minced) 2 clove Cholesterol 75mg
Sodium 430mg
fresh oregano 1 tbsp Total Carbohydrate 9g
fresh basil (chopped) 1 tbsp Dietary Fiber Og
Total Sugars 6g
ketchup (divided) 1/2 cup Protein 20g
it —_— Potassium 330mg
- b Phosphorus 210mg
black pepper 1/2tsp
balsamic vinegar 2 tbsp
Directions
1. Pre heat oven to 375 degrees F. Coat a loaf pan with cooking spray. Set aside.
2. Inamedium bowl, break up the piece of whole wheat bread into pea-sized pieces. Add egg and mix well.
3. Add turkey, garlic, oregano, basil, 1/4 cup ketchup, salt (optional) and ground black pepper. Mix well.
4. Press the turkey mixture into the loaf pan tightly. Put in oven to bake for 20 minutes.
5. While meatloaf is baking, whisk together remaining 1/4 cup of ketchup, balsamic vinegar and hot sauce (optional).
6. After the meatloaf has baked for 20 minutes, pour the ketchup and balsamic glaze over the meatloaf. Return to the

oven to bake for an additional 15 minutes or until the internal temperature of the meatloaf is 165 degrees F.

Let the meatloaf rest for 10 minutes, then slice into 6 equal portions.
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Attendance

PAY$

Be Here! Bonus

All Day, Every Day.
Good Attendance Pays.
PERFECT ATTENDANCE
really PAYS!

e AN £

The following employees received a BONUS of °668.97
for Perfect Attendance!

> b /\

Chris Abel Dale Gudex Kevin Kimpel Aaron Olivas Mark Stuck

N\ \ James Baetke Doug Halbrucker Mike Kletzine Mark Raether Chuck Thurman
rd ¥ > 4 Brice Borgman Brian Hilbert Brad Koehler Rick Rhoades Dick Warner
N James Brown Mike James Duane Kuhlow Ross Sales Elton Westhuis
: /\ / David Fisher Jordan Janke Todd Machtig Paul Schmitz Mike Wuest

Jan Johnson Mike O'Connor Steve Steffes

/\ / Joe Goebel
P
The following employees received a BONUS of either
50, *100 or *150 for nearly perfect attendance:

Dean Andresen Tyrone Fairbanks Steve Hetrick Martin Reyes Jim Titel
Todd Bonlander Phil Ferguson Trace Hoover Jim Saiberlich Abel Valdez
Dave Braeger Mark Griswold Corky Jebron Kris Schmieder Trevor Wade
Gerald Brown Lucius Hageman Joe Joo Jake Schneider John Wen
Demetirus Cary Paul Hanson Terry Kimpton Jim Schnuelle

Shawn Charlier Steve Hartman Mike Kocourek Dale Snortum

Taylor Danielson Bryan Heberer Chris Leisering Ken Steffen

Dan Eirich Steve Henry Edgar Olmedo Mike Tetting
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NATIONAL HEART
MONTH

What an incredible turn-out,

92 Sadoff employees pledged to take

a step towards a healthier heart in February!

The winners of the $25 gift cards are...

Mary Lohry and Brian Wells

Take care of yourselves,

Your Sadoff Wellness Committee
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Mike Kocourek

Mike Kocourek began his career working with scrap over 40 years ago. Although
Mike officially started with the Company back in March of 1981, he really began
his scrap metal career 7 years earlier, when as a fresh 18-year-old he came to
work for the Alfred Muchin Co...and has been here ever since.

Over the years Mike has held several jobs in the yard, he started as a Torch man
and worked his to Yard Supervisor, and even the Manitowoc Yard Manager for
a couple of years. Over his long career, Mike has seen a lot of interesting things
come into the yard, but one of the most interesting for him was when they
received eight train cars to be scrapped out. To do the dismantling job they
brought in a Liebherr Crane with a Shear to rip the cars apart, he said that was
really something to see.

On more of a personal note, Mike is married, has raised 7 kids and now enjoys 15
grandkids. In his spare time, he enjoys the outdoors, hunting, fishing, splitting
firewood, and spending time with the grandkids. He says he is looking forward
to his retirement when he can spend more time doing all those things, and just
being able to relax.

Cogeaddidions Mibo - we hape you edjoy: vefiromoi]l
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74 mew for leﬂ?
Blueberry Yogurt Lemon Bars

A crunchy, graham cracker crust is the perfect foundation for this creamy, citrus-
scented bar. A cross between cheesecake and a lemon bar, this sweet treat is sure to
evoke some childhood memories!

Prep time L, Cooktime i1 Servings Serving size
@ 10 min Eﬂ 45 min v 16 *CB‘ 1 square
r
Ingredients €l - TEAM WELLOFF
Nonstick cooking spray 1 Scrapping Unhealthy Lifestyles
unsweetened graham cracker flour 11/2cup
L] L]
avocado oil 3 tbsp Nl.ltl'ltlon FaCtS
16 Servings
lemon zest (freshly grated, divided) 2 tsp plus 1 tbsp Serving Size 1square
fine sea salt 1/4 tsp Amount per serving
Calories 90
whole egg 1
Total Fat 4g
egg whites 3 Saturated Fat 0.5g
_ Trans Fat Og
nonfat vanilla Greek yogurt 2 cup Cholesterol 15mg
maple syrup 1tsp Sodium 105mg
Total Carbohydrate 10g
lemon juice (freshly squeezed) 1/4 cup Dietary Fiber Og
fresh blueberries 3/4 cup Totalgari 50
Protein 4g
Potassium 75mg
. . Phosphorus 55mg
Directions

1. Heat oil in a large Dutch oven over medium-high heat.
2. Add chicken thighs and sauté for 3 minutes per side. Remove from pan and set aside.

3. Add margarine to pan and melt. Add onion and sauté for 2 minutes. Add mushrooms and sauté for 3-5 minutes until
liquid is released; stirring frequently.

4. Add balsamic vinegar to pan and cook with mushrooms for 1 minute. Add chicken thighs back to pan and place mush-
rooms on top of chicken. Pour chicken broth into pan.

5. Bring the chicken broth to a boil. Reduce the heat to medium-low, cover the pan with a heavy, tight-fitting lid, and
simmer for 25 minutes.

,
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Cross Word Contest Q1 - Win $100 for Our Company Store:

How to Participate:

1. Complete the below cross word

2. Include your name in the space provided

3. Send the completed page with our intercompany mail to the Fond du Lac office attention Jason Lasky.
You are welcome to ask your supervisor to assist in getting it to FDL.

4. Completed entries will be entered into a drawing for a chance to win a $100.00 gift certificate for use
at our online company logo store.

5. All entries must be received by May 15, 2021

The Scrap Life

ACROSS

5. The founder of our company

6. Education necessary to keep you and others safe

7. A term for a small piece of equipment often used to collect material directly from a manufacturing line
9. Where we live and what we strive to protect

10. The term used when we refuse to purchase scrap or if our material is sent back to us from a consumer
12. What our customers demand from us in every load we ship

13. A piece of equipment used to cut material to a specific size

14. Another name for a very large cardboard box

16. Material that does not contain Iron

17. The term used that defines the material or chemistry requirements that we must follow in working with our consumers
19. A type of customer that we sell scrap to

20. If you know crosswords you know this commonly used name hint...he was in *MASH*

21. Our vision is to be

22. Where all scrap transactions begin and end

24. The term for a trailer being pulled behind a lugger truck

25. The number of pounds of one net ton

26. The official title of the responsible for operating the scale

27. Piece of equipment used to densify materials into large blocks

28. The Largest Piece of Processing Equipment in a Scrap Yard

DOWN

1. A term for the person that runs a piece of equipment

2. Material that contains Iron

3. This department is critical for keeping equipment running smoothly

4. Pennies used to be made mainly of this material

8. A type of material that is rust resistant, shiny and often use in the making of appliances

10. A piece of collection equipment that is used to collect scrap at an account

11. Our electronics recycling business unit also provides services to protect the private information of our
clients

13. Defined as the absence of risk

15. Type of transportation equipment that is covered and typically hauls Nonferrous materials on skids
18. Most people refer to this piece of equipment as a crane however it is actually called a

23. This person identifies and authorizes deductions if necessary
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Each person received a $100.00 credit for use in our company store.

= Laurie Bonelli - Sheboygan

= Lenore Epp - Fond du Lac

= Jay McPherson - La Vista

= Dave Braeger — Fond du Lac

= Heriberto Bautista - Manitowoc

~




(920) 684-3388

1600 S 26th Street

PO Box 323
Manitowoc, WI 54220

(920) 457-2431

3313 N. 21st Street

PO Box 531

Sheboygan, W| 53062 —

(920) 921-2070
1901 Lineville Road
Green Bay, WI 54313

(920) 921-2070
240 W. Arndt Street

PO Box 1138

Fond du Lac, W1 54936

(920) 361-1450
478 E. Huron Street
Berlin, W1 54923

(920) 651-9398

36 E. 10th Avenue

PO Box 1066

Oshkosh, W[ 54903 ——

(402) 470-2510 — Ferrous
(402) 434-2860 — Nonferrous
5510 NW 39th Street
Lincoln, NE 68501

(402) 345-6624 — Warehouse
(402) 345-5835 — Fax
4918 F Street

Omaha, NE 68117

Michael Kocourek Dean Anderson Demetirus Cary Steven Hetrick
40 years 10 years 5years S5years




